Annex #5: Rules for video production

Displaying the logo

Displaying the logo in the title sequence: The white GIZ logo without the
company name is the standard and is inserted before the film title, at the left-
hand margin, inside the inner ‘title safe area’. On a white or pale, pastel-coloured
backround, the red GIZ Logo without the company name is placed. In case of
any questions, please consult Corporate Communications.

Watermark: Displaying the GIZ logo continuously as a watermark will ensure
recognition. It should be positioned at the top left, between the inner and outer
title safe areas, and should remain visible for the duration of the film. Use the GIZ
logo without the company name. Use either the white version at 60%
transparency, or the black version at 55% transparency, depending on the
colours prevalent in the film. The display of the watermark starts after the title
sequence.

Final image: Following the end credits with the production information, the red
GIZ logo with the full company name is displayed together with the logos of
commissioning parties and partners as appropriate. The year of production is
included alongside a copyright sign. If the GIZ logo is the only logo displayed, it is
placed centered.

Displaying text

Typeface: The GIZ typeface, Gravur Condensed, is used for the titles and for
any other texts displayed, such as subtitles, production credits, and
superimposed insert texts in the lower area of the screen, for instance when you
provide the name and position of an interviewee. Texts are set flush left, ragged
right.

Position: When you include texts, make sure that they appear inside the outer
title safe area. The title safe area denotes the section of the screen inside of
which titles always remain visible (see example).

Text colour and background: Texts should be displayed in 100% white (RGB
255,255,255). They should be set against a transparent bar of GIZ grey (RGB
111,111,111; 35% transparency). The opacity of the transparent bar (minimum
45%, maximum 85%) should be adjusted according to the background/image so
that both the bar and the white text are easily recognisable and legible.



Title: Every video must be given a title. This should explain briefly the subject
matter awaiting the viewers in the video. For example, if it is a report on a
conference, the name of that conference can be used as the title. Important: the
maximum length of the title is two lines. The white GIZ logo without the company
name is placed before the title at the left-hand margin, within the inner title safe
area. With prior agreement with Corporate Communications, the film may be
preceded by individual title sequences. These may also be animated.

Text included during the title sequence should be displayed in the upper half of
the screen, inside the title safe area. The transparent grey, horizontal
background box does not cross the whole screen, but should extend to 4/5 of the
screen’s width. You should leave a space at the top margin of the picture,
equivalent to 10 per cent of the total height, while the title box itself occupies 30
per cent of the picture height. A solid bar in GIZ red (RGB: 200,15,15) is included
as a graphic element. Extending from the right-hand margin, this abuts the lower
edge of the grey title box. Its length is 2/5 of the screen’s width, while its
thickness is equivalent to six per cent of the total height.

Text inserts during the film: Text inserts are the brief overlays that provide
information such as the project name or the location of the events taking place.
Among the most common inserts are graphic overlays placed in the lower area of
the screen which give the names, functions and institutional affiliation of a
speaker or interview partner. Text inserts displayed during the film are limited to
two lines and are positioned at the lower margin of the screen, inside the title
safe area. They are also given a transparent grey background (35 %
transparency). With every text insert, a short bar in GIZ red (RGB 200,15,15)
appears as a graphic element. This should match the height of the first line of
text, and enter the screen from the left.

A special kind of insert is the bubble insert. This may be used only for social
media videos. The bubble can be inserted in different colours. Please see the
download package for templates.

Subtitles: In videos, subtitles are always placed at the bottom of the screen,
inside the title safe area, with no grey background. If there is a danger that the
subtitles will cover for example a text insert such as a speaker's name, the
subtitles should be kept to a single line and displayed beneath the insert. In
special cases they may also be positioned at the top of the screen (within the title
safe area). You should consider using subtitles, especially if the film is not in
German or English but the video will be made available on the GIZ website or on
YouTube.



The end credits appear for a few second at the end of the film. They should
include the full company name, the date of release and any other relevant
information. Commissioning parties and cooperation partners are also named:

A production of the Deutsche Gesellschaft fur Internationale Zusammenarbeit
(GIZ) GmbH (on behalf of..., in cooperation with... ‘cooperation partner’).
Responsible: Maria Musterfrau; Script: Max Mustermann; Production: ‘name of
production company’; Editing: ‘name’; Sound: ‘name’; Publication: ‘date’.

For short clips lasting one minute or less it is sufficient to display the final image
consisting of the GIZ logo with the full company name, plus the year of
production.

Outside Germany: The final image in videos of projects funded by BMZ/AA first
shows the German cooperation logo followed by the GIZ logo, along with an
appropriate addition followed by the Partner logos. The logos can be shown all at
once or can be displayed one after the other.



36500 #3: 30009MERYMOL EsdbsYdoL glgdo

@b 35605315905

Displaying the logo in the title sequence: GIZ-ob mgmn®o mam 3md35600L
Loyl 356939 LEBHOIBIOEME0s s ABMI3LEYds BOEPTOL LMo MESDY,
3smEbgbs  BLZIOMb, Fos ,LoMsMOL  MLsgOMbm  Loghmgdo“. mgme 6
936005, 35LGgol ggeol Bmbbg GIZ-0l foomgwo wmym 3ma3sbool Lobgerols
390909  9bma3Lgds.  TEJOOMO  30MbzgdoL  vOBYGOMdOL  Fgdmbggz5d0,
939380600 3NOH3MOIGH0ME0 302311603530900L LodlobmEl.

Watermark: GIZ-ol mgaml 3v©dog0 25bmogligds, Gmame s watermark-ob,
MBONB3gYmRl ol (36Md5MIL. ol Mbs gobmsgbogl Fowens JoGmEbgbs
dbotgl, Fos s 39Mg LMoL MLogODbM bogMgdo®, s Mbos 0gmb
bo3500 8090 goedol 3s6353cmdsdo. 259m0ygbgo GIZ-0b rmym 3335600l
Lobgarol 256M9dg. Tgbodems 493mygbgdme 0dbgl mgmco 39MLos 60%-0s60
390330035wmdom, 96 Togo 39MOL0S 55%-0560 250330603500 MdOm, Goeddo
290myg9bgdmwo  ggmgdol  FgLodsdos. watermark-ob  aobmogligds  0fiygds
LML M96303Y3MMOOL T9d©IR,.

Lsdemgome Be@s00: 30009MMAM0l sdBOIdOL Jglobgd olvywo GHo@mgdol
999009y, GlZ-ob  foogwo  @mym  3m335600L  Lobgefirmgdol Lo
©oLObgegdom  Fgbodsdolo  AobMOgLEYds  sd339m0  TboMggdoLs o
35M3HB0MM5d0L MAMOMIB gOHMs©. 3OMYJEHOoL 99ddbol Fgwro domomgdmEos
Lo53GMMM  MBGdOoL BoBsbmsb ghms. ) GIZ-0l Wwmam JOHMIIOHMO0S
OHdgo3 Mbs obmoglicgls, 53 8900bzg3580 mym gobms3bgds F49580.

A9JuGHoL g5bmsgligds

dGog@o: GlZ-ob dmog@o, Gravur Condensed, 453m09g4gbgds Lomor®obs s Lbgs
6900Ldogmo 39gduEHoLmz0L HMIgEo3 9360960l J3gs Logrmgdo Mbo
39005369l 3OMEMJET0, MMYIMOOES LdEGHOEGHMYO0, 3OMEYJEHOL

39949690 q00L Ho6r965 5 G9duBHgdol BsbserNgdo, Bogooms MMmEILsg
PDOMNJO0 M3 bEOL Labgwls s 3mBoiosl. Texts are set flush left, ragged
right.

90090569Mds: 39gduGolL BoLToLLL, oMFIMbOm MHMA ol godmBbgds Lomom®ol
39609 MLORODBM LogM(3930. BLoMOMOL MLIROHDbM LogEMY 50b0dBI3L 93¢M9BoL 0d
30bs3390L, GMIol dogbom LsMOOO Ymzgemzol M3sebsBobms (obowgm
3o35E0M0).



A93bGoL BIMO S BMbo: 2obmsgligdero BHaduBo »bws oyml 100%-000 mgm®O
(RGB 255,255,255). 39430 b gobmeglicogl GIZ-ob bo®obgg® 4083306035¢0g
bsBmgzeb bbby (RGB 111,111,111; 35%-0m 9583306035¢09). 350330035¢0g
bsBM3z960 Bsbs@mol 45983300350 mds (d0bdod 45%, dsjlodxd 85%) wbes
29LFMOIL BMbOL/LYGSMOL FGledsdola@, 0Ly GMI MMz, boBM3z560 BsbsGMO
@5 09060 3H9JuGH0 530S Bo350 S 30350 0gmbs.

UBsmsmM0: 439es 3009MmOHMl Mbs Jmbogl Lsmsw®o, GMIgEog Mg
SoPgOl  09953)035L,  OMIglsg  30IMMAMdo  obogogl  3sgMgdgero.
35250mMo©, 0vg MO 3mbxgMbE00L sbgsm0do, S©0bodbwmwo 3mbxgMgbiool
Lobgaro  890dwgds  godmygbgd e 0dbgl  Lomosr@s. 860d3bgwm3zsbos: GmI
LoMOMEOL FogLodserIMo Loga™Mdg ogml 2 bsbo. GIZ-ob MgmMGO Wmym 3335600l
LobgEol 206989 Mbs  QobMOgLEGL  BomemMd©Y, BomEbgbs BN,
LomymEMOL Jos MLOBOMbM LogM3930. 3O3MOSEGHOMWO 3360330900l
LoABObMODIB  Fobobfoo Tgmsbbdgdols LsxdzgeBg Tgbsderms Bodl {job
MHOJOI8 060003009 MH0  LomemMol 1960 dY3OIMdS. 51939
d9L5dgdqE05 0gml 5603530MEO.

A9JuAHo, OHMIgeroi  Lsmsr®ol  s6T0dY3OMISLMD  gPms© M0, b
390536 gl 93560l Bgws  bobgz:(Bg, LoMomMOL  MLsBOMbM  LogMgdo.
39933063509 bs3MOLRYMH0, 3MOHOBMbEHIMOMO BMBOL Bs@BM 56 Mbws 339009l
o9l 9356L s 0gml FbmErmE 9360560l Logsbols 4/5-%Bg gobgdmdoo. sbigzy,
Mbs IEGM3M™ LygMH M Lodsweol 10%-0b 993035 9bEHwmo LogmEg LwyGsmols
D905 BO35056, 35d0b OHMES LEMIMEMOL Bs®BM 0353901 LwyMsmolb Lodswerol 30-
%-b. GIZ-0b bsbmgsbo Bsbstmo (RGB: 200,15,15) aGmsgozwmwo 9wgdgb@ol
Lobom bs 0gmb Bos®ovyemo. Fobrx39bs DL356MH0LA0 dMBMmGHgd0m 390
30000L396 Mbs 99390l 353965 BogmolggMo Bs®Bm. dolbo Loy®mdg 93M6ol
Logobol 2/5-0s, 35806 Hm3s Lobdg LsgOM™ Lodswerols 6%-0b 9Jg035wgbEHWMOS.

A9duBgdol  Bsbsmmgdo  Bogdol  Abgemgemmdolsl:  G9JuBgool  Bsbsmmgdo
Po60moygbll M3y 9ORIMZIL, MHMIgEoE  FogmMm9gdgels  sfigol  olgom
06g3mET5300L  OHMYMO0EsS  30MMgdBHoL Lobgwo b g3ogmeMamedo  sbsbwmwo
9396900l 5T YIIMGMDs. Y39wsDg  dogdmwo  Bsbsmo 5ol
3M5B03MW0 FOWIRIMZ5, HMIJ03 39bMI3Lgdw0s 936960l 39 bsfoerdo s
50300l 068MmMT5300L B303gMHOL b MHYL3MIBEGHOL Lobgmol, BwbJsgools s
S800MYOMo  0bLAHOGMGHOL  MoMBIBY.  GgJuBHoL  BsbsMINgdO  Foendol
3968530Md5d0 9B MEos 2 bsBBg s obmagligdmwos 936Msbols J39wo
B350, BomomEol  MbsggOmbem  LogMEgdo. oo  5d300  259F306035¢09
Bo®oLggHO gmbo (35 %-00 4583306035¢9). Y39 BJJLEOL BbsOMMb ghmo©
305830310 9w9dgbEHol Lobom Bbgds GIZ-ol fomgwo bsBmgzsbo Rsbsérao
(RGB 200,15,15), ®mdgwog 21939 w96 999gLodedgdmgl G9duBol 306390
Dol Lodspgl s 936096%g 890mz0gL FosMEbBoWsH.



139305 MO BsbsMmo sl bubble Bsbs®mo. gl Ggodangds godmygbgdme 0dbgls
dbmmE  bmEosOo  d9EooLmZOL M3  30EIMOMegddo. bubble
BobsOIO Tgodengds Booligols Lbgoslibgs 53969dd0. qobmgm, obowmo Jodgrmbols
BSFMUOGHZ0000 35393)0.

UG 0GHMPO0: 30009MOYMgdTo, LBMBGHOGHMJI0 Ym39wmM30L  gobmogligdmwos
936560l dMMTo, LoMoMEMOL MLsgOMbM LogzmEgdo, bsgMoliggMo mbol yocqdy.
0] 560oL B5dodOMYds, O™ Fgodgds bIdEOEGHMJOTS OIFIOML 3MEYIMMHYM 0
A9JuBHOL BbIOIDO, OHMYMM0EsS B303gMol Lobgwro, 8 dgdmbzg3zsdo LdEGHOoG®MO
90m bsHYY, 3009MOamdo Bsdmwo GHgdu@ob J3gd Mbws  Aobmsgligl.
39bLS3MMGIME F9dmbgzgzddo ol s1g3g F9godegds FobmMogLiogl 936Msbols by
dbotgl  (Losmom®ol  Mlsgmmbem  LogmEgdo).  Mbs  gosomzacolfjobmm
LB3EHOGHMJOOL godmygbgds, AsbL3MMNMIO0 M) B0 SO SMOL 4gMTsb 56
0bgerolby®  9690%g, Bsaed 30IMOAMEo  bgwrdolsfizomdo odbgds GIlZ-ol
3903390%bg o6 YouTube-%by.

Losdmgmem  GoGMgdo Bbgds xowdol dmwml Msdpgbody Hsdom. ol mbos
9033530098 3m335600L LOVIED Lobge(mgdsl, godmadzgdol MMl @y bbgs
6900LdogH M9 9356GMIO 0bRMOT5300L. GHoGHMGddo 33390 THBHIYJOO ©d
39M@bomMmgdo3 56056 Bodmm3zwowo:

396035600L LsgMMSFMGOLM 15653IOMIMIOL LEBMYsEMIdOL (GIZ) 3HMm©JEHO
GmbH  (bsbgeroos..., 056500G20crmBo00...  B563HbOM®O).  35Ur9bobdsgdgero:
d3605 FbA9OERMsey, bgbstro. dsil dbdgm8960; dps®8mg8gcro: ‘Gpstrdgmbgero
3035600b bsbgemo’; dmbdsso: bsbgero’; bds: bsbgero’; 359m53996985: ‘0sGo@o’.

dm3mg 30039006 99dmbgq3s00, GMIgEms bobyMdwogmds ghmo frmos b
Bo3agd0, Bs33560L0s dMWMm LYYOINDY FobMI3LgL GIZ-0l MM 3MB3s600l

LEOHME Loy HmgdsLmLb ghms, 1939 3MMYIEHOL Ho@mdmgdol fgwo.

3900600l goMgo: 4gMdsbool 93mbmBozmo  MsbsdIOMIMdOLs o
296300060900l 539009Msc MO LsdobobEmml (BMZ)/AA 3096 ©5530656L9dwgemo
3699900l BsMAwgddo 9849853900 3000gMEORMGIT0 LEdMEW MM LGN DY
X960 b 0gml 390600l 565FTOMICMBOL oMM, OMIgerbsi dm3ygzqds GIZ-
ol MM, d9L53530Lo 35MEHBOMMOOL MYMYOMID JOHO. WMAMgdo F90dwgds
3960536 gL Y39s GO, 56 GOMsbgmOl Joymegdoom.



